
Aids for Daily Living

Bath & Shower

Beds & Mattresses

Exercise & Rehab

Fall Prevention

Hearing & Vision

Home Monitoring & PERS

Incontinence

Mobility & Accessibility

Pain Management

Oxygen Management 

Softgoods

Sleep Therapy

Footcare

2014 MEDIA GUIDE

Expect More.TM



2   SENIOR CARE PRODUCTS MAGAZINE

editorial ADVANTAGE
Senior Care Products is the quarterly supplement to 
HomeCare magazine that reaches the primary suppliers 
and influencers in the rapidly growing senior care 
products market. HME providers and independent 
living specialists use Senior Care Products to discover 
and learn about products that help seniors maintain 
their freedom and grow old gracefully.

Senior Care Products is all about products. Not about 
how to run your business. From ramps to beds to home 
monitoring equipment to wheelchairs, each issue 
features new products and the latest assistive 
technology in the senior care market.

circulation Advantage

My products.
My target audience. 
Measurable results.

For more customer testimonials, visit 
cahabamedia.com/testimonials.

Source: Publisher’s Statement, July 2013
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T he many physical and emotional health benefits of bathing are well documented. A bath can relax sore muscles, relieve stress and even improve circulation. So when someone who enjoys bathing is no longer able to safely get in and out of the tub on their own, a simple solution is welcome. A bath lift is that simple solution. A bath lift is a portable seat with a base that can be placed inside a bath tub to lower and raise someone in and out of the tub. Because they are portable, bath lifts offer a simple solution that requires no installation. The lifts allow individuals to get in and out of the tub with the water already in it, which is more comfortable for the user. There are several bath lifts to choose from on the mar-

ket, with different features. Understanding the needs and preferences of the user will guide the product selection.  

StyleS and Common FeatureSBath lifts come with either a fixed or reclining back. The fixed back bath lift is usually a more economical choice and can be placed further back in the tub to allow more legroom. A reclin-ing back offers comfort but is usually more ex-pensive than a fixed back model.Most lifts offer tool-free assembly. Once  assembled, they can be easily removed from the tub in one or two pieces, an important feature for bathrooms that are shared with sev ral  family members.Most bath lifts come with flaps 

on the seat that, when opened, create a transfer surface between the edge of the tub and the lift. As the lift lowers into the tub the flaps pivot so the seat fits into the tub.The up and down movement of the seat  is generally operated by a remote control. Most remote controls are battery operated, recharge-able and have a built-in safety feature that will not lower someone into the tub unless there is enough energy left to raise the user out of the tub as well. Most bath lifts also come with  suction cup feet to ensure the frame remains  securely in one place for use.

PhySiCal requirementSThe user’s height and weight are important  

considerations when choosing a suitable bath 
lift. Weight capacities of products available on the 
market today range from 250 pounds to 375 
pounds. One of the highest weight capacity op-tions is the AquaJoy Premier Plus Reclining Bath-lift from Drive Medical, which accommodates 

users up to 375 pounds. If trying to accommodate 
a particularly tall user, it is important to consider 
the size of the tub and how far back in the tub the 
bath lift must be to fit the user’s legs. If the bath lift 
has a reclining backrest, placement in the tub 
must allow room behind the bath lift to recline. 
The size of the seat and backrest should be con-sidered as well, to ensure the user can comfort-ably fit on the seat. If desired, some bath lifts 

offer seats with a hygienic cut-away for washing.If the user has severe mobility issues, there are 
optional features to secure the user in place, such 
as safety straps and a pommel. Additionally, ro-tating disks can be added to the seat to assist 
with transfers.

home environmentThe length, width and depth of the tub will also 
help guide product selection. The tub should 
allow for both the lift and the user to fit comfort-ably when the lift is in the reclined position. It is 
also important that the lift can be raised high 
enough to allow transfers and lowered enough to 
allow the user to be completely immersed in the 
water. The bath lift with the highest lifting range 
is the Bellavita from Drive Medical, which lowers 
to 2.3 inches and raises to 18.8 inches.If the user shares the bathroom with other fam-ily members and the bath lift needs to be removed 

frequently, the product’s weight is an important 
consideration as well.

uSer PreFerenCeSAdditional options are available in many models 
that accommodate a variety of personal prefer-ences. These include:

•  Head rests for those who will be reclining  and plan to linger in the bath• Padding for added comfort (usually  removable and washable)•  A reclining back with adjustable angles (Drive Medical’s Bellavita offers a  50-degree recline). The reclining may occur automatically as the seat is lowered into the tub or be an independent movement.
While bath lifts offer an excellent solution for 

many individuals who want to continue to enjoy 
taking baths, they also represent a good source of 
revenue for home health care providers.
About the Author: Judy Levin is chief market-ing officer at Drive Medical, one of the fastest growing global manufacturers of home and durable medical equipment. Learn more at www.drivemedical.com.

Building a Better Bath Lift 
How to select the right equipment for  mobility-challenged consumers

By Judy LeViN, driVe MedicaL

 All HCPCS codes subject to change. 

Carex Deluxe Bath MatThe Carex Deluxe Bath Mat provides a safe, slip-resistant surface for bathing or showering with hundreds of suction cups that securely anchor the bath mat to the bottom of the tub. This new mat features two foot scrubbers to wash and massage the feet along with a pumice stone in the middle to assist in cleansing. With a unique, contoured shape to accommodate bath and shower chair legs, the Deluxe Bath Mat measures 16 inches wide by 28 inches long.Circle 272 on product card or go to scproductsinfo.com

alex OrthOpeDiC transfer BenChComposed of blow molded plastic for the seat and back, this bench is mounted on a rust 
resistant aluminum frame. The seat has built-in drain holes. The feet are tipped with slip 
resistant rubber suction cups designed for safety. Height adjustable from 17 to 22 
inches, this bench will accommodate a person weighing up to 300 pounds. 
Circle 271 on product card or go to scproductsinfo.com

Cleanis aqua  
Wash GlOve
Unlike conventional bathing wipes or cloths, this protective wash glove is infused on 
both sides with a dermatologically tested, hypoallergenic moisturizing washing lotion 
designed to be utilized on all skin types. The Aqua Wash Glove contains no soap, no 
alcohol and requires no rinsing or drying. It is equipped with a plastic protective liner on 
the inside for extra protection.Circle 273 on product card or go to scproductsinfo.com

   
Drive MeDiCal aquaJOy saver fixeD BaCk Bath lift
The Aqua Joy Saver Fixed Back Bath Lift fits most bathtubs and comes with a fully 
waterproof floating battery hand control with easy to use operating buttons and a 
low battery safety indicator light. The sturdy, one-piece design provides maximum 
legroom and easy to release suction cups on the base offer stability in the tub. It 
also includes a safety feature that will not lower the individual into the bathtub 
unless there is sufficient power to raise the user back out of the tub. 
Circle 270 on product card or go to scproductsinfo.com

respiratorybreathing care
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R ound 1 of National Competitive Bid-ding (NCB) saw an average oxygen reimbursement reduction of 33 per-cent. As round 2 of NCB is imple-mented in 91 new cities next year, you can expect to see further reductions. The costs of gasoline, driver pay and other delivery requirements con-tinue to rise. In this challenging business envi-ronment, it is critical that home oxygen providers 

choose cost-efficient oxygen systems that still meet their patients’ needs.There are a number of different oxygen sys-tems available for ambulatory long-term oxygen patients. Home cylinder filling systems such as the Invacare HomeFill Oxygen System, portable oxygen concentrators (POCs) and traditional cyl-inder delivery are all options for servicing oxygen patients. The system you choose depends on 

your business model and treatment goals. The HomeFill system and others like it are the most cost effective, patient friendly options on the market today. 
With any business choice, there are advantages and disadvantages to every decision, and the choice of an oxygen system is no exception. The main business advantage of a home filling system compared to traditional cylinder delivery is the 

elimination of routine delivery costs and thus in-creased profit for the oxygen provider. The main 
disadvantage, and the reason many providers have 
avoided this move, is the upfront purchasing cost.When comparing a home cylinder filling system 
and portable oxygen concentrators, the biggest 
considerations are durability, expected useful life 
and the cost of replacement batteries. With a 
HomeFill system, the patient leaves home with an 
aluminum cylinder while the oxygen compressor 
stays at home. Thus only the cylinder gets ex-posed to the elements, dropped and otherwise 
experiences normal wear and tear while the more 
expensive compressor stays behind. When using 
a POC, the oxygen concentrator itself gets taken 
from the home and is subject to possible damage.Despite recent advances in battery technology, 
no battery lasts forever. Portable oxgyen concen-trators require battery replacement every two to 
three years at a cost of about $300 each time. Be-cause a home filling system doesn’t use batteries, 
it is not subject to this extra, nonreimbursed cost.From a patient’s perspective there are many ad-vantages and some disadvantages to using a home 

cylinder filling system versus cylinder delivery or 
portable oxgyen concentrators. An oxygen pa-tient’s biggest fear is running out of oxygen. Be-cause a patient with a HomeFill system fills their 

own cylinders, they never have to worry about 
running out of oxygen. This encourages patients 
to ambulate more and be compliant with their 
prescribed oxygen therapy regimen. 

Patients also prefer the advantage of being able 
to use smaller, lighter cylinders when ambulating. 
Most POCs weigh over 6 pounds with some of the 
continuous flow units weighing about 20 pounds. 
Even an E tank weighs more than 10 pounds and 
requires the patient to carry the cylinder with a 
cart. Using a cylinder filled at home not only 
makes it easier for the patient to carry the cylinder 
but has the added benefit of encouraging ambula-tion.

We’ve established that a home cylinder filling 
system is more cost effective for providers and 
preferred by many patients, so how does the sys-

tem itself work? A HomeFill compressor takes ex-cess oxygen produced by the oxgyen concentrator 
and compresses it into an ambulatory cylinder. 
Patients can continue breathing from their con-centator during the filling process as long as their 
prescription is 3 lpm or less (5 lpm if using a 10L 
concentrator). The compressor shuts itself down 
when the cylinder is full so there is no need for the 

patient to monitor the progress of the fill. With an 
easy cylinder connection and only one button to 
push, the system is simple and user friendly.Providers who want to maximize their profit-ability using a nondelivery oxygen system should 

focus on three things. First, put the systems you’ve 
bought into the field, don’t wait for the “perfect” 
patient. They aren’t keeping you profitable sitting 
on the shelf. Second, incentivize your staff to use 
the systems and make sure everyone in your orga-nization knows why you’re doing it and how im-portant it is. Finally, tell your referral sources what 

you’re doing and sell them on the idea. It is impor-tant that your referring physicians understand the 
oxygen system you are giving their patients and 
why it is better for the patient.Choosing the right oxygen system for your 
business and your patients isn’t always easy. No 
single oxygen system is going to be ideal for every 
patient; however, a cylinder filling system will be 
the best option for a substantial portion of your 
patients. When choosing oxygen systems for your 
patients, match their needs with the capabilities 
and strengths of the various systems available.
About the Author: Mike Irvine is business manager, Invacare HomeFill Oxygen System. Invacare Corporation, headquartered in Elyria, Ohio, is the global leader in the manufacture and distribution of innovative home and long-term care medical products that promote re-covery and active lifestyles. Learn more at www.invacare.com.

home filling  oxygen systems Make the move to nondelivery with this user-friendly technology

story by Mike irvine

Business Comparison of Oxygen Systems1Home Cylinder Filling POC Cylinder Delivery

Acquisition Cost
$1,850

$2,100
$1,100

Monthly Delivery Cost none
none

$50

Durability
high

Low
high

Expected life
7 years

3-5 years
7 years

Battery cost
n/a

$300
n/a

1. Comparison is based on averages using the Invacare HomeFill Oxygen System vs. the Invacare XPO2 Portable 

Oxygen Concentrator and a cylinder delivery system with E tanks and a standard concentrator.

Patient Comparison of Oxygen Systems1Home Cylinder Filling POC Cylinder Delivery

Cylinder Delivery
n/a

n/a
Yes

Weight
3.5 lbs.

6+ lbs.
10 lbs.

Cart required
no

Sometimes
Yes

Duration
6.3 hrs.

2.5 hrs.
20+

Noise
very low

45 db
very low

1. Comparison is based on averages using the Invacare HomeFill Oxygen System vs. the Invacare XPO2 Portable 

Oxygen Concentrator and a cylinder delivery system with E tanks and a standard concentrator.

respiratory ProductS
  

INvACArE HOMEFIll OxygEN SyStEMThe Invacare HomeFill Oxygen System defines ambulatory oxygen by allowing patients to fill their own high-pressure cylinders from a concentrator. The 

ability to fill their own cylinders gives ambulatory oxygen patients greater independence and freedom. Home care oxygen providers will also benefit from 

the virtual elimination of time-consuming and costly service calls associated with cylinder and/or liquid oxygen deliveries. The HomeFill Oxygen System 

allows the patient to breathe at home from a continuous flow concentrator and then use a convenient ambulatory pack when they are out and about.

Invacare Corporation, 800-333-6900, www.invacare.comCircle 170 on Product Card

All HCPCS codes subject to change. 
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2014 EDITORIAL CALENDAR
ISSUE/

DEADLINES
FEATURE FOCUS 

Products to  
help seniors  
living with:

ISSUE HIGHLIGHTS
Stories highlighting these 

product categories

PRODUCT FEATURES 
Look for these categories of products, and more

SPRING
March-May

Editorial 
Deadline
1/3/14

Artwork Due
2/13/14

Arthritis &  
Chronic Pain

Compression Portable 
Oxygen

Scooters & 
Power Chairs

AIDS FOR DAILY LIVING: Dressing Aids, Clothing, 
Accessories

ARTHRITIS & PAIN: Arthritis Aids, TENS, Hot & Cold 
Pain Relief 

BATH & SHOWER: Grab Bars, Commodes, Safety Frames

COMPRESSION: Hosiery, Accessories 

MOBILITY: Scooters, Power Chairs, Cushions

MONITORING & PERS: Home Monitoring, PERS, Telehealth 

RESPIRATORY: Portable Oxygen, Oximeters, Ventilators

SUMMER
June-August

Editorial 
Deadline
4/10/14

Artwork Due
5/19/14

Foot Conditions Bath Safety Beds & 
Support 
Surfaces

CPAP AIDS FOR DAILY LIVING: Dining Ware, Kitchen Aids 

BATH & SHOWER: Bath Lifts, Shower Chairs, Safety Mats

BEDS & SUPPORT SURFACES: Full- & Semi-Electric Beds, 

Mattresses & Support Surfaces, Rails & Safety Aids

FOOT CONDITIONS: Skin Issues, Neuropathy, Bunions, 
Calluses 

MOBILITY: Wheelchairs, Canes, Standing Aids

RESPIRATORY: CPAP, CPAP Accessories, Liquid Oxygen

FALL
September-
November

Editorial 
Deadline
7/1/14

Artwork Due
8/8/14

Incontinence Softgoods Ramps Accessible 
Baths

AIDS FOR DAILY LIVING: Medication Dispensers & Aids 

BATH & SHOWER: Walk-In Tubs, Low/No-Threshold 
Showers

DIABETES: Glucose Meters, Strips & Lancets, Retail 
Products 

INCONTINENCE: Undergarments, Bed Linens, Furniture 
Covers

MOBILITY: Ramps, Walkers, Ambulators, Travel Chairs 

RESPIRATORY: Oxygen Canisters, Carriers & Accessories  

SOFTGOODS: Bracing, Support & Correction 

WINTER
December-
February

Editorial 
Deadline
9/2/14

Artwork Due
10/20/14

Dementia &  
Memory Loss

Fall 
Prevention

Footwear Lifts AIDS FOR DAILY LIVING: Bed Accessories, Reading Aids

BATH & SHOWER: Hygiene Aids, Toilet Aids/Bidets, Shower 
Heads 

DEMENTIA & MEMORY LOSS: Monitors, Reminders, Safety 
Items

FOOTWEAR: Shoes, Orthotics, Socks, Accessories 

HEARING & VISION: Hearing Aids, Reading Aids, Electronics 

MOBILITY: Stair Lifts, Lift Chairs, Platform Lifts

RESPIRATORY: Concentrators, Nebulizers, Ventilators 

Bonus
 Distribution
MEDTRADE
SPRING

Bonus
 Distribution
MEDTRADE

FALL



PRINT Advertising
FULL COLOR GROSS RATES 
	 1x	 4x	 8x
Full Page	 $6,150	 $5,540	 $4,920
1⁄2 Page Island	 $4,245	 $3,820	 $3,395
1⁄2 Page	 $3,690	 $3,320	 $2,950
1⁄3 Page 	 $3,030	 $2,730	 $2,430
1⁄4 Page	 $2,460	 $2,210	 $1,970
Inside Front Cover	 $8,000	 $7,200	 $6,400
Inside Back Cover	 $7,380	 $6,640	 $5,900
Back Cover	 $8,610	 $7,750	 $6,890	

• Preferred position: Add 10% to display rate
• No spot coloring
• All rates are gross
• We reserve the right to reject contracted ads based on content

Print Publication Dimensions
Trim Size: 	 10.375 x 13
Binding: 	 Saddle Stitch
Line Screen: 	 150
Live Area: 	 1⁄4” inside trim

PRINT AD sizes
	 Width	 x 	 Height
Full Page - Trim Size	 10.375	 x 	 13
Full Page - w/Bleed	 10.625	 x	 13.25
2-Page Spread - Trim Size	 20.75	 x	 13
2-Page Spread - w/Bleed	 21 	 x	 13.25
1⁄2 Page Island	   6 	 x 	   9
1⁄2 Page Vertical	   4.562	 x 	 11.875
1⁄2 Page Horizontal	   9.375	 x	   5.812
1⁄3 Page Vertical	   2.937	 x 	 11.875
1⁄4 Page	   4.562	 x 	   5.812

Ads must be built to exact measurements. 

Advertisers are encouraged to keep live material at least 
0.25"  from the edge of full page and two-page spread ads.

PRINT AD SPECS 

Binding: Saddle Stitch   -   Line Screen: 150

Digital File Submission Required.
Preferred file type: High-Resolution PDF using X3 or 
Press Quality default settings.

InDesign
• Package or collect for output (including all screen 
   and printer fonts) as well as all images.
• If emailing, compress files before attaching.

Illustrator
• Convert all text to outlines. No spot colors.
• Save as an Illustrator EPS. CMYK color mode.

Photoshop
• Save as EPS, TIF or PDF. CMYK only—no RGB.
• File must be 300 dpi at the size it is to be used.
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Account Executive
Shannon Blankenship
205-314-8276
sblankenship@cahabamedia.com

Associate Editor
Kathy Wells
205-314-8268
kwells@cahabamedia.com

SALES EDITORIAL
Associate Publisher 
Jim Harmon
205-933-0333
jharmon@cahabamedia.com

Editor 
Stephanie Gibson
205-314-8271
sgibson@cahabamedia.com

Editorial, Sales & Production Office
Cahaba Media Group

1900 28th Avenue South
 Suite 200

Birmingham, AL 35209
(205) 212-9402
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